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ETHNIC IDENTITY OF YOUNG MOLDOVANS OF THE REPUBLIC OF MOLDOVA: SOCIO-PSYCHOLOGICAL ASPECT
Summary.In the article some empirical data on the ethnic identity of the Moldovan youth on the present stage are analyzed. During the study of the ethnical stereotypes it was discovered that the image of ethnic in-group is close with the groups of Romanians and Russians. The study of cultural distance gave the same results. Values as the component of ethnic identity were studied on the level of culture as well as on individual one. Group values prevail. Values of individual interests also grew comparing to the 2006 sample.
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At the present stage, the problem of studying the social (ethnic) identity of different age groups is a constant subject of study by specialists from very different areas - political science, anthropology, age, educational, ethnic psychology, sociology, etc. The study of ethnic identity of young people at the present stage of understanding enables prediction vector development of inter-ethnic relations,  is the basis for the development of adequate programs to optimize cross-cultural communication. But there is another important aspect which concerns the successful socialization of the younger generation in society - is to look at the positive ethnic identity as a resource for integration into modern society as the basis of social capital. Therefore, the study of the process of ethnic identity in different age groups represented to us topical and demand practice.

The purpose of our study was the examination of ethnic identity of young people. This study was repeated in four years the first was held in 2006. In our research, we proceeded from the assumption that dynamically changing social conditions in our country will have an impact on the structure of ethnic identity of young people. Study of the titular ethnos ethnic identity represented to us relevant, as it gives the opportunity to understand the process of identification, due to the changing of social status of the group.

Thereby, we studied the structure of ethnic identity, by which we mean: the cognitive and affective components. The cognitive component includes: identity (the use of ethnic "label" - ethnonym), the allocation bases of ethnic identity, the content of cars - and heterosterotypes, submission of about the peculiarities of their own groups. Affective component elements are the sense of belonging to the ethnic community, the severity of ethnocentrism, which is expressed in the direction of ethnic attitudes and ethnic stereotypes, the importance of membership in their own ethnic group.

The selection was 200 young people. Age and social status - 18-25 years old students. Region - University of Chisinau. Period of the carrying - October 2009 to April 2010. Selection counterbalanced by sex: 102 women, 98 men.

Methodological tools: for the study of the ethnic stereotypes basic procedure in our study was a "diagnostic test relations" (DTR) [5], the study of affiliative tendencies were carried out using systematic elaboration of "Ethnic affiliation" [5]; indicators valence of ethnic identity were the feelings associated with ethnicity.
To investigate the system of ethnic preferences we have used "Color Test relations." [2, p.139-142]. To investigate subjective cultural distance was applied "Scale of cultural distance" (developed in IEA) To study the value sphere we have used methods of studying values of the individual of Schwartz [3]. For studying perception of teenagers and young men social situation (stability-instability, ability to adapt to it; construction forecast their own behavior) questionnaire was used, "Technique of studying perception of teenagers world stability". [6]

The analysis of results of empirical research begin with ethnic stereotypes. In general, by the sample of students, ethnic stereotypes are positive (table 1)

	Kind of evaluation
	       A
	S
	    D

	Self-appraisal
	0,60
	0,24
	0,203

	Ideal evaluation
	0,51
	0,37
	0,292

	Autostereotypes
	0,66
	0,10
	0,087

	Russian heterostereotypes
	0,69
	0,09
	0,076

	Romanians heterostereotypes
	0,69
	0,10
	0,082


Table 1. Average values ​​of the coefficients of ambivalence (A), severity (S), orientation (D - Diagnostic coefficient) - adults.
Identified the high level of ambivalence about his and other groups. The lowest level of ambivalence recorded by the Ideal , as well as he and most emotionally intense. In the studying the ethnic stereotypes autostereotypes we compared Moldovan youth with the image of "I" to identify the significance of ethnic components on a personal level; Image "I" with heterostereotypes Russians, Romanians as for the significance of the other group on a personal level; compared auto and heterostereotypes Romanians, Russian to identify proximity on the group level. . The results of comparison showed that the image I and autostereotype are different (p <0.001), so ethnic component is not significant on a personal level. Comparison of image I with heterostereotypes of  Romanians, Russian revealed significant differences (p <0.001).
Autostereotype of youth Moldovans close with heterostereotypes of Romanians, Russians. So it means that both these groups are close to the titular ethnic groups. This is an interesting feature, as apparently in the stereotype of the titular ethnos of culture of both groups intricately intertwined.

The results of comparison direction (D) of ethnic stereotypes revealed that on the group level stereotypes of youth Moldovans are close with an ethnic group of Romanians, ,Russians. And on a personal level ethnicity variable is not significant, that indicated the norm and the absence of phenomenon of hyper or gipoidentichnosti generally in the group.
Frequency analysis of ethnic stereotypes revealed the following features: the majority of respondents formed a positive ethnic stereotype, ie positive autostereotype and positive heterostereotypes (Russian) - 41%. Conflict stereotype by type of hyperidentity revealed in 11% of respondents (positive autostereotype and negative heterostereotypes (Russians). Negative ethnic stereotype was detected in 9% of respondents (negative autostereotype and heterostereotypes (Russians). Assimilation type (?) Positive autostereotype  and negative heterostereotypes (Russian) - 12%. And the last type of ethnic stereotype - ambivalent when autostereotype is zero - 17%.

In general, though positive ethnic stereotypes prevalent among young people, yet such a spread options stereotypes requires separate analysis and other parameters of ethnic identity. So, from our point of view, such a spread variation of ethnic stereotypes may indicate serious transformation of ethnic identity of the titular ethnos. As the social (ethnic) stereotype is seen as a image of the social object, and not just as an opinion on this subject, did not last due to the objective characteristics and entirely dependent on the perceiver (stereotyped) of the subject. [6, 7]. The image is objectified experience. Therefore, features of the content and structure of ethnic stereotypes are always one of the basic foundations for understanding group ideology, ethnic identity at the level of the group and an individual.

Studying affiliative tendencies, ie desire for the group affiliation, revealed a significant prevalence of affiliative motives - 76%; antiaffiliativnyh - 10% and vacillating - 15%. Thus, the desire for group affiliation significantly pronounced in youth Moldovans (Fig. 1).

Picture 2. Affiliative tendencies

Studying hierarchy of  ethnic preferences revealed  the coincidence on a conscious and preconscious levels, and the coincidence of the election of their own ethnic group. It belongs to the highest rank - the first. (Fig. 1)
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Table 2. Hierarchy of ethnic preferences revealed of youth moldavans.
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Молдаване

154 1 195 1

Русские

101 2 178 2

Украинцы

91 3 159 3

Евреи

72 4 17 5

Болгары

40 7,5 23 4

Поляки

53 5 14 6

Гагаузы

40 7,5 8 7

Цыгане

49 6 6 8

Коэффициент ранговой корреляции Спирмена равен 0,78.
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Full match of preferences of the real and the declared levels detected by a group of Russian and Ukrainians. That is, we can talk about sustainability, conflict-free hierarchy of ethnic preferences. By other groups, there are differences between the declared and actual hierarchy of ethnic preferences. For example, young Moldovans declares Bulgarians in fourth place, but in reality they are on the seventh, sharing it with the Gagauz. You can see the greatest differences between the actual and declared of preferences can be seen in the group of Jews, Gypsies, Poles, Bulgarians, Gagauz. Real attitude better than declared, especially among Jews. Regarding Russian, Ukrainians can say otherwise - the real attitude is declared better than it in reality. . It seems that here it would be interesting to conduct a separate a study on social representations to different relative ethnic groups in Moldova. In general, we get a picture of the hierarchy of ethnic preferences titular ethnic group of  youth.
Studying of cultural distance is an important point understand the importance of not only close relations with this or that ethnic group, but also for understanding the significance of certain ethnic markers in the present period. Ethnic markers are not frozen once and for all categories, and the mobile system, which reflects the identification processes occurring both within the group and outside it. Studying cultural proximity to their group and other ethnic groups revealed that the most important markers for the titular ethnic group are - total residence; social practices, rituals and traditions; religion, common history and language. By the number of elections ethnic markers its group was preferred that in general is the norm (Table 3). The second group on cultural proximity are Romanians - the most significant markers are common place of residence; language, religion, customs, rituals and traditions. And third, the closest group are Russians. The most significant markers moving closer to the Russians are common history, religion, appearance. With Ukrainians pulls together - religion, appearance, general location. With Gagauz most significant markers are common place of residence, common history; With Bulgarians - is a common place of residence, religion. Most distant cultural distance with the Jews.
As can be seen in the total sample, the most significant ethnic markers for youth Moldovans As can be seen in the total sample, the most significant markers of ethnic Moldovans youth, draws  together with other ethnic groups are the common history, religion, a common place of residence. Closest cultural distance in the titular ethnic group with the Romanians, Russian, Ukrainian. Identified the most important ethnic markers are essentially categories that consolidates our multicultural space.

The next stage of research was study of values of the titular nation on individual and group level. For the study of youth values Moldovans we applied the questionnaire Schwartz [2, 81-96]. 

Currently, one of the most developed theoretical and methodological approaches to the study of values is the theory of cultural value orientations of Shwartz[2, 81-96; 3]. He has developed two approaches to the study of values of individual and cultural. This article will focus on the cultural approach.

In the analysis of the values at the level of individuals (individual differences of values) the unit of analysis is the individual. 

In the analysis of the values at the level of social cultures of the units of analysis are social groups, and researches characterize the social culture of the society or group of people, something that is common to all representatives of this culture.

We will analyze the results of the empirical research on the level of culture, and on the individual. First we give a brief description of each level of analysis values. Thus, we describe the values on the level of culture.

Culture is considered by Schwartz as a wide range of meanings, beliefs, symbols, norms and values that dominate among people in the society to which they are guided in everyday behavior.

Schwarz identified three main axis of the measuring values of culture and identified seven of value orientations, manifested in a greater or lesser extent in all countries of the world.

1.
Autonomy - Inclusion. Axis describes the psychological nature of borders between the individual and the group. To what extent people are offline or, on the contrary included in the group.

2.
Equality - Hierarchs. The major problem of the society is to provide responsible social behavior, to encourage people to consider the welfare of others and coordinate with them for their actions. The value of equality implies that people should treat others as human individuals, morally equal and have the same basic needs. Value hierarchy reflects the hierarchical system prescribed roles that ensure responsible behavior. It is believed that the unequal distribution of power, roles, and resources logical and reasonable.

3.
Harmony - Mastering. This value describes how people regulate their relationship with the natural world and the social world. The value of "harmony" stresses the need to be in harmony with other people and the physical environment. "Mastering" suggests the opposite opinion of the society on this issue. Encouraged to actively self-assertion, aimed at mastery of the natural and social environment [4, 84-86]

Schwartz has allocated these measurements are considering three main problems faced by all societies:

1.
The nature of the relationship between the individual and the group. Schwartz called poles of the dimension Autonomy and Affiliation (earlier Conservatism). Schwartz distinguishes between two types of autonomy: Intellectual autonomy (mindedness, curiosity, creativity) and Affective autonomy (pleasure, variety, pleasure). In cultures that value-based Facilities, people are considered as belonging to the groups. Important values in these cultures; the social order, respect of traditions, security, duty and wisdom. 

2.
Provision of socially responsible behavior. The poles of the dimension Equality Hierarchy. Equality encourages people to recognize the moral equality of all people. Important values: equality, social justice, responsibility, care and honesty. Alternative pole - Hierarchy is based on a hierarchical system, the role of regulations that provide socially responsible behavior. She believes the unequal distribution of power, roles, and resources legitimate, correct and lawful. Values: social power, authority, submission and wealth. 

3.
Regulation of the people's attitudes to their natural and social environment. Cultural solution to this problem - Harmony - demands to accept the world as it is, trying to understand and appreciate, not change it. The most important values in these cultures, peace on earth, unity with nature and environmental protection. The opposite pole - the value of Skills. In such cultures encourages active assertion, the changes in the natural and social environment. Values: ambition, success, daring and competence. Theory Schwartz distinguishes three bipolar dimensions of culture, representing alternative solutions to each of the three problems faced by society: Belonging against Authority, Hierarchy against Equality, Skill against Harmony. [4, p.48-49]. Now, let us turn to the empirical study of values on the level of culture. First, we have allocated values are most important for the Moldovans among young people. 


Values
             М
1
The family safety
6,38

2
Sense of life 
6,16

3
Piece in the world
6,13

4
Respect for the parents and elders
6,10

5
Healthy 
6,10

6
Neat
6,08

7
Freedom 
6,07

8
True friendship
6,03

9
Politeness 
5,88

10
Self-respect
5,88

11
Capable 
5,87

12
Smart
5,83

13
Purposeful
5,75

Tab 4. The most preferred values of young Moldovans. 

As you can see, the most important values are the values of security, collectivities, such as respecting parents and older, politeness and clean. These values relate to block Inclusion (Conservatism). Also, a priority value of mastering, change the world, teennet individualistic - able, freedom (Schwartz, is the value of Intellectual Autonomy, Mastery (Skill). In General, the priority values of two samples of students 2006 and 2009-2010 identical.  

If to compare differences in the priority values of students of 2006, and this sample, for students sample, 2006, the top priorities are value - Mature love, success, enjoying life. And for this sample of students of freedom, meaning of life, self-respect.

The least priority values are the values associated with most to the collective, i.e. aimed at the group - prestige, wealth, pious, self-contained, influential social force (by Schwartz they are blocks Hierarchy Inclusion (Conservatism). 


Values 


М

1
Taking lives


4,71

2
Authority


4,67

3
Modest


4,62

4
Spiritual life


4,59

5
Usefulness  


4,53

6
Wealth 


4,49

7
Pious 



4,43

8
Sense of belonging 

4,32

9
Restrained 


4,08

10
The unity with nature
4,06

11
Influential 

3,84

12
Social power

3,20

13
Variable life 

3,02

Tab 5. The least preferred values of young Moldovans

If you compare a sample of students in 2006 and the present, the overall value of the least significant are the same. Different as the least important values - for students of 2006, the least significant values are as bold, powerful, equality, obedient. And for this sample is useful, pious, a sense of belonging, discreet. 

Examine the values in blocks (tab. 6) the priority values are the values of the blocks of Equality (Equality), Learning (Skills), Intellectual autonomy, Affective autonomy. The least significant unit values are the values Hierarchy. When compared with a sample of students of 2006, almost all blocks have significant growth. Especially in the values of Autonomy, Equality. The same happened growth in the values of the block Inclusion (Conservatism). This is confirmed by the significant growth affiliate motives. Decreased values of Harmony. 


Blocks of values

М

1
Inclusion (Conservatism)
4,18

2
Hierarchy


3,17

3
Mastering (Skill)

4,28

4
Affective autonomy 

4,16

5
Intellectual autonomy
4,26

6
Equality 


4,42

7
Harmony


4,01

Tab 6.  Blocks of values of young Moldovans

If to compare cultural variations according to Schwartz, it is necessary to note, that almost all of the bipolar axis of the poles expressed almost the same. The exception is the bipolar axis Hierarchy - Equality, where the priority values of Equality. This means the priority of values aimed at satisfaction of needs of justice, aspirations for greater personal autonomy. It should be noted that the values of the block Equality as important and are a priority for all age groups Moldovans that was installed in our previous studies.

Other bipolar cultural variations identified almost equally: Inclusion (Conservatism) - Autonomy; Mastering (Skill) - Harmony. Such a "loosening" the severity of cultural orientations of young people apparently caused by prolonged uncertainty social vectors of development of the society. Values of youth, as the most active social groups that reflect the values of cultural orientations of society. This is the state we would characterize as at a crossroads.

Examine the values at the individual level [3]. Schwartz were allocated following motivational types - Power, Achievement, Hedonism, Stimulation, Autonomy (self-Regulation), Universalism, Kindness, Tradition, conformity, safety. 

 Schwartz and Bilski suggested another division values into two large groups.

1. Values, expressing the interests of the individual. They correspond to the following motivation: "Power", "Achievement", "Hedonism", "Encourage", "self-Regulation".

2. Values, expressing the interests of the group. Among them are such motivational blocks as "Goodness (Benevolence)", "Tradition", "conformity".

There are two motivational block "Universalism" and "Security", which Express both individual and group interests.

As researchers was offered the following typology of contradictions between values:

1)
conservation Values (safety, conformity, Tradition) contrary to the values change (Incentives, self-Regulation).

2)
the Values of self-determination - going beyond one's own Ego (Universalism, Benevolence) - contrary to the values of self-exaltation - emphasize "self" (Power, Achievement, Hedonism).

As can be seen from the empirical data (tab. 7) on the motivational types of values (MT) in the first positions of importance - conformity, safety, Goodness (Benevolence). Data MT values represent the interests of the group. But the value expressing the interests of the individual, albeit slightly lower, also have a high value - Autonomy (self-Regulation), Hedonism. Other MT values, expressing the interests of the individual, less significant - Power ,Stimulation.

№
Motivational type
Normative ideals






М

Range
1
Conformity

5,51

1

2
Customs

4,63

8

3
Goodness 
(Benevolence)
5,31

3

4
Universalism
5,12


7

5
Independence

(Self-regulation)
5,28

4

6
Stimulation

4,39

9

7
Hedonism

5,24

5,5

8
Achievments
5,24

5,5

9
Power


4,30

10

10
Safety

5,49

2

Tab.7 Motivational types of values of young Moldovans.

It's also worth noting that the values of motivational types aimed at preservation (conformity, safety) is slightly higher than the value changes (Stimulation, Autonomy (self-Regulation). When compared with a sample of students Moldovans 2006, all indicators of growth, especially value-MT - Power, Autonomy (self-Regulation), Goodness (Benevolence), Traditions. All these dynamics, the growth of significance of values MT as expressing the interests of the individual and the group, demonstrates the dynamic nature of the course of social changes in the society, often in contradictory directions. In general we can say that youth titular nation characterized as the orientation of values in the group (now more prevalent), and on the individual. Possible values of self-determination could do more to prevail, in accordance with the age. But the state of long-term social uncertainty of our society, the absence of a clear state programmes on the youth labour market, and as a result, "rejuvenating" every year, labour migration is not likely to be reflected not value the value field of youth.

So, the study of ethnic identity of young Moldovans have identified different psychological characteristics of its components. In General, ethnic stereotypes students positive. But the frequency analysis of ethnic stereotypes revealed the different variations of the image and its other group. This typology, based on ethnic stereotype remains to be explored more deeply depending on other components of ethnic identity. An interesting feature of ethnic stereotypes of young Moldovans is the perception of the two groups is Romanian and Russian as close (at the group level). Therefore, in-depth study of the ethnic stereotype of Moldovans at the present stage it is vital to understand ethnoidentification processes titular nation. This feature found their confirmation in the results for cultural distance - Romanians and Russians are closest groups.

The value field of youth is somewhat "loose" state, when it is characterized as the orientation of the group and of the individual. Conservation values are a few dominant, over values of self-determination.

In General, our study approached the study of typology of ethnic identity of the titular ethnic group and other ethnic groups in comparison civil, European. Empirical research is needed to understand and development of social capital (and the ethnic identity of its constituent subdivisions) which we possess and without multiplying which it is impossible to integrate into the European space, to which we aspire.
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Анотація. У статті аналізуються емпіричні дані по етнічній ідентичності молдаван на сучасному етапі. При вивченні етнічних стереотипів було виявлено, що образ власної етнічної групи близький з групами - румун і росіян. Аналогічні результати були виявлені і при вивченні культурної дистанції. Цінності, як компонент етнічної ідентичності, були вивчені як на рівні культури, так і на індивідуальному. Виявлено превалювання цінностей спрямованих на групу. Але цінності, які показують інтереси індивіда зросли, порівняно з вибіркою 2006.

Ключові слова: етнічна ідентичність, етнічні стереотипи, цінності культури, культурна дистанція, афіліація.

Аннотация. В статье анализируются эмпирические данные по этнической идентичности молодёжи молдаванам на современном этапе. При изучении этнических стереотипов было выявлено, что образ собственной этнической группы близок с группами – румын и русских. Аналогичные результаты были выявлены и при изучении культурной дистанции. Ценности, как компонент этнической идентичности, были изучены как на уровне культуры, так и на индивидуальном. Выявлено превалирование ценностей направленных на группу. Но ценности, выражающие интересы индивида выросли, в сравнении с выборкой 2006 г. 
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